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Providing high quality cleaning services that ensure
clean and healthy environments for our customers.
We are committed to meeting customer needs by
relying on a specialized team and using the latest
technologies and environmentally friendly
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Social responsibility to the local community is an
essential part of the activities of “Ratteb Omorak”
Cleaning Services Company. The company focuses on
improving the local environment and contributing to
the well-being of the community by providing high-
quality services and strict ethical standards.
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The icons are simple, abstract icons without
many distracting details used on websites,
social mediadesigns, and print, the upcoming
page is showing some examples of the icons
and how to use them.
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RATTEB OMORAK

WE CARE ABOUT WHAT YOU CAN'T SEE
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A simple logo that conveys vitality and
motion with smoothness and softness.
The use of curved lines symbolizes
delicacy, ease, speed, and activity. Other
styles of the logo can also be used as the
primary logo if necessary.
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RATTEB OMORAK

CLEANING SERVICES
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COLORS

PRIMERY

GRADIENT COLORS

R=65 G=30 B=87 R=35 G=37 B=99

HEX : 411e57
RGB 65 30 87

HEX : 232563
RGB 35 37 99

CMYK 84 99 34 29 CMYK 100 97 30 21

LAB19 25 -28
GrayScale 82

R=10 G=10 B=10
HEX : aaa

RGB 101010

CMYK 74 68 66 85

LAB30O
GrayScale 96

LAB18 15 -38
GrayScale 83

SECONDARY

R=252 G=248 B=198 R=86 G=78 B=32

HEX : fcf8c6 HEX: 564e20

RGB 252 248 198 RGB 86 78 32

CMYK 21270 CMYK 55 53 98 42

LAB 97 -5 24 LAB 33 -2 27

GrayScale 4 GrayScale 70
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Brick by Row
Brick Offset 1/2
width 1.09 cm
Height 1.023 cm
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WE CARE ABOUT WHAT YOU CAN'T SEE
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